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MARKET PRESENCE

AND OVERVIEW

Platform & Mission

Bandcamp launched in 2008 as an independent-

focused direct-to-consumer storefront for
music and merchandise sales. It allows artists
and labels to set prices, keep control of their
work and connect directly with fans. The
platform charges a 15% commission, dropping
to 10% after $5,000 in sales and has earned a
reputation as the place to be for independent
artists seeking more autonomy in the digital

music economy.

Bandcamp’s core mission is to empower
artists to monetise their own work on their
terms without “middlemen” by providing a
transparent, artist-friendly infrastructure
which includes control over pricing, fan data
and storefront design. Bandcamp has also won
hearts with its commission-free ‘Bandcamp
Fridays’ promotion, during which 100% sales

revenues go to the artists and labels.

payment fees

4
Bandcam

Scale & Economic Reach

Bandcamp supports an enthusiastic global
community of over 47 million fans and

eight million artists. Its community has a

strong interest in independent music, digital
and physical formats, and a preference for
supporting artists directly. Statista indicates that
Bandcamp is more popular among male users

compared to female users.

Artist earnings through the platform have
surpassed $1.5bn, with around $120m
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generated through Bandcamp Fridays alone Fan & Community Engagement
since 2020. The platform sees an average of Bandcamp encourages meaningful connections
over 100,000 new users joining each month. between fans and artists by creating a
Around half of the transactions on the platform community culture. Fans can follow artists
involve merchandise, including more than 30m and receive email updates for new releases,
merch items sold, totalling $564m in revenue. showcase their purchases in public fan
Vinyl sales have increased by 438%, cassette collections and explore music via genre tags,
sales by 232% and t-shirt sales by 250% over editorial content, and the “Selling Right Now”
the past five years, showing the strong demand widget, highlighting real-time global purchases.
for physical goods. Community programmes such as Bandcamp
Daily and Bandcamp Weekly provide artist
Artist-Friendly Features features, genre deep dives and scene reports,
Bandcamp provides artists with tools to build while initiatives like Black Music Month feature
and grow sustainable careers. This includes live-streamed interviews and listening parties.
flexible pricing models such as “pay-what-you- Bandcamp has also launched “Bandcamp Notes,”
want,” free downloads, fixed pricing and pre- a newsletter that curates music discoveries,
orders. Artists can customise their storefronts, interviews and behind-the-scenes stories,
embed players on external websites and helping fans find and support new music directly
communicate directly with fans using built-in from creators.

messaging and email tools.

9 Omun'slers -
. feature.fm X MFbandcamp
Bandcamp Pro offers additional features such

as batch uploading, more advanced analytics,
targeted fan messaging, custom branding New . Bandcamp
and ad-free video hosting. New promotional

Automatch

integrations, like the platform’s integration

with Feature.fm make it easier for artists to
guide fans to their Bandcamp stores and drive

conversions.

Recently, Bandcamp began testing playlist-
sharing, encouraging more organic music
discovery through fan-curated lists saying it’s
“a modern mixtape: handmade, shareable, and
designed to help others discover the artists
you love”. Artists also regularly offer limited-

edition vinyl, signed items, exclusive demos,

and other niche products to super-serve their

most dedicated listeners.



http://Feature.fm
http://Feature.fm
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Bandcamp Notes
Discover new music and directly
' support the artists who make it.

Social Impact: Bandcamp Fridays &
Charitable Initiatives

Bandcamp Fridays began in March 2020 as

a COVID-19 relief initiative to help artists
impacted by the pandemic. On the first Friday of
each month, Bandcamp waives its revenue share,
directing 100% of sales to artists and labels. As
of 2025, these events have raised over $120
million. The most recent Bandcamp Friday in May
2025 generated $3.2 million in just 24 hours. The
upcoming Bandcamp Fridays
in 2025 are:

wo ° August 1st
° September 5th

° October 3rd
. Dw December 5th

The platform also supported

wildfire relief efforts and
partnered with causes like
The Soulsville Foundation for Juneteenth,
demonstrating a broader commitment to social

responsibility within the music ecosystem.

Corporate Ownership

Bandcamp was originally an independent

company, but in March 2022 was
acquired by Epic Games, the publisher
of Fortnite and owner of game-
downloads platform the Epic Games
Store. However, barely a year and a
half later, in November 2023, Epic sold
Bandcamp to music-licensing company

Songtradr.

At the time, the deal sparked
controversy as staff were laid off

and concerns were expressed about

Bandcamp’s future direction. However,
Songtradr has maintained that it plans to invest
in Bandcamp'’s artist community, platform
development and new payyment solutions.
With a reported 20% increase in artist earnings
and 30% rise in fan engagement, there is now

cautious opimism about Bandcamp’s future

under its new owner.

E Songtradr AFbandcamp
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MARKETING BEST

PRACTICES AND
STRATEGIES FOR
INDIE LABELS

#1 Artist and Label accounts

It's possible to have both artist and label

accounts on Bandcamp.

Artist accounts are free—Bandcamp is 100%
free to use as an artist, though they do offer a
Bandcamp Pro subscription ($5/month for the
first year, then $10/month).The paid Bandcamp
Pro artist profile includes advanced features
(detailed analytics, private streaming, custom
domains, batch uploading, video headers, and
deeper messaging tools) which are not available

on the free version.

Mbandcamp  dashboard

S e QL@

This is your music’s homepage.

Atabula rasat Completely unspoiled. Deaply inhale the crisp,
clean ai, hold it and then

Label accounts are available at $20/month for
up to fifteen artists, or $50/month for unlimited
artists. The layout is similar to an artist page—
customisable design, featured releases, and

merch options—but with added features for
labels. The homepage can be curated with
albums, tracks, merch, livestreams, or whatever

is most relevant.

Every artist added under a label account gets

a Bandcamp Pro page, giving them access to
advanced features while keeping everything
connected under the label’s brand. All signed
artists appear on the label profile, and their
releases are automatically linked. It's possible to
hide or show artists, or even release music only
through the label page (without linking it to an
artist profile).

v artists v & ~

Artists

managed by this account

YOUR ACCOUNT
Change Email >

Change Password > X
Enter an artists name and password to add them to this account:

Fan

Atist Nico Muhly
Attists >

Valgeir Sigurdsson
profile  to0ls / stats / remove

Bedroom Community
R

Label accounts also provide access to
exportable sales reports, with filters for digital-
only or physical-only items. Revenue from
specific purchases can be redirected to the
label account instead of individual artists. While
royalty splits aren’t handled automatically
through Bandcamp for labels, the structured
sales data makes manual accounting more
manageable.

iy



https://bandcamp.com/artists
https://bandcamp.com/labels
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You are now following SVBKVLT and will receive a
notification whenever they release new music. Would

you also Ike to join their mailing list?

m T

To be able to follow an artist or label page and
automatically get notified about any updates
the fans have to create a fan account.

#2 Site Customisation

Customisation is the same for both artist

and label pages and is key to creating a more
personal experience — making fans feel like
they’re buying directly at a show/record store.
The customisation elements include:

Profile Image
Adding a profile image is an essential part of
customization and it helps the fans to recognize

who they are purchasing from.

Site Colours and Background
Customised sites stand out and are more
memorable for fans - whether it’s an artist

page or a label profile - helping reinforce brand

Text Color: - #363636

Secondary Text Color: - #888888

Link Color: [l #oss7rs

Background Color: #FBFBF8
restore default colors

gy Background Image:
upload
ipg, .gif, .png, 2mb max

OK Cancel

. J

identity and create a cohesive visual experience.
It is also possible to keep updating the site
design to match the aesthetics of new releases

and keep it aligned with the artist’s “eras”.

Bio

Another part of customisation is the option to
write a 400-character bio. It's recommended
to keep the bio short, covering the main

information about the artist/label.

Links to Social Platforms

It's possible to redirect fans to the artist’s or
label’s social media platforms like YouTube or
Instagram by inserting a link underneath the bio
section. It's not recommended by Bandcamp

to redirect fans to other online stores as it
might result in lower chances to be featured on

Bandcamp daily.

Liner Notes

Liner notes add to the overall interaction
experience and can provide biographical
context to the project, serving as another
touchpoint between the audience and the
artist.


https://daily.bandcamp.com/
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Pricing Options #3 Discoverability
It's possible to choose between free downloads, Bandcamp’s Discover feature helps fans find
fixed pricing and pay-what-you-want, where new music through curated recommendations
fans can offer more than the base price. based on tags, genres, formats, and more.

Correctly tagging releases with accurate genres,
Bandcamp design tutorials provide a more moods, and styles is essential to ensure music
detailed guide to the site customisation. reaches the right audience.

iy s e

Examples of Site Customisations:

DELTARUNE Crapters 344 0T

20 msumst 300+ TRACS!
-

Tags influence where releases appear making
them a key tool for visibility. Using Discover
effectively connects releases to listeners

browsing specific categories, helping grow

fanbases organically within Bandcamp’s

community-driven

Selling right now

ecosystem. Artists P -

<

AN S =

music  merch  community

Album

and managers should -

mini mix vol. 1-3
by Magdalena Bay

carefully select

Processions @
by Daniel Bjaason

- relevant tags during

Iridescent Biue Double Vinyl with Etching on Side D
RecardViny + Dighal Abum

e iy with etching on side D

upload to maximise -

Talking Dead (Deluxe Edition Mini Album) £4.49
by Ocean Reid
Album

\ay Shacows o9
2.
Houm

discoverability.

‘2pics Mercurial World and imaginal D, bu t was the duo's
-orociaimed “min scngs™ our

Charmirg, et hearss

music's Rstory and conpred more Eilant idess and urdevadie

The Cyborgs €6.90
by The Cyborgs

suppoted by more Album

requel 0 the pop domnance that was 10 come fom Mag Bey. STAR MAN e beer waiting for thisfortoo long!
Favorite track: Mine.

Band also offers real- _“

e time visibility through
‘Domriood avalable in 24-bU.1KHz. i i ol 2 for sometme. N o be e, Very

shipping out on or around August 15, 2025 Favorite trock: Nothing Baby.

[Ephemeris ] €.40
by HU.VA. Network
Album

features like the “Selling

Buy Vinyl $40 so o more St

e WELRQEZ L0 R Now® widsct S —————
(25 L Festival . by Ben Frost & Daniel Bjarnason

et B HW 4 HUNANESE T g g

Album €10 more t

Album €1 more than the



https://get.bandcamp.help/hc/en-us/articles/23020690818199-Bandcamp-design-tutorial
https://bandcamp.com/discover
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#4 Physical Merch

A large part of how fans can support artists
directly is through merch purchases. Bandcamp
reports that merch sales account for half of the

total sales on the platform - and this number is

growing.

The platform provides tools for order fulfillment
and a merch backend, where managers and
teams can view orders, mark items as shipped,
search and filter orders, update customer

addresses, and print shipping labels and packing

slips.

Candy Says Merchandise Orders Search orders: Go

Showing: _all unshipped orders access to this page.

all items v Check out s API

Hide unreleased pre-orders and items with future release dates
Hide orders with pending payments
s are waiting to be fulfilled + mark all as shipped

date buyer address itom

66/19 Sydney Indiana Sydney Indiana YABWAAB T-shirt

yourslookinglooclosely@gmailcom 15 W

Place from Candy Says
NY 75189 e
United States

ku: CS-YTS-S-1

610119 Anna Handler Anna Handler YABWAAB T-shirt
whyareyoureadingthis@gmailcom 13 Grimmauld Place from Candy Says
The Hill o

fu: CS-YTS-$:3

Hi Julia, Lovely to see you again Friday. you
‘were looking and sounding more epic than
everl We loved it Could | have the yellow on
my t please? Will be ordering a couple of
small for the Kids when 1 get paid again xxxx

611319 Michael McGee YABWAAB T-shirt

122 empire street from Candy Says

It's possible to grant a fulfillment partner
direct access to the merch dashboard, allowing
them to handle orders independently without

accessing any other parts of the account.

10

Alternatively, a separate fulfillment system can
be integrated through the Merch API.

[ GUNTIIE WMaUueTeTe WeTelrianuise UIuers 5o we

Partners with access to this page:
Merch King (steve@merchking.com) ~ disable access

Click here to give a fulfillment partner access to this page.

One of Bandcamp’s biggest advantages
for physical sales - compared to separate
webstores - is the platform’s potential for
organic growth. Because Bandcamp is
community-driven, sales can snowball as a
result of fan activity.

Here’s how the discovery chain works:

1. Fans who follow an artist receive automatic
notifications about new releases (including
merch).

2. When a fan makes a purchase, their
followers are notified via email and their
music feed.

LEEmsOQ



https://blog.bandcamp.com/2010/01/25/merch-management-table-amp-fulfillment-partner-accounts/
https://blog.bandcamp.com/2013/08/05/shipping-labels-and-packing-slips/
https://blog.bandcamp.com/2013/08/05/shipping-labels-and-packing-slips/
https://bandcamp.com/developer/merch
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3. The release appears in every buyer’s public

collection, increasing visibility.

| “Im - M
4. It begins showing up in “people
who bought this also bought”

recommendations.

5. It can surface in the “recent best-sellers”

section of Bandcamp’s discover tab -

driving additional sales.
Fans are also able to browse merchandise using
filters and feature-based search tools, which

makes discoverability even more effective.

TIP: Making sure the artist’s genre and details

are tagged correctly will greatly improve
discoverability through filtering, so it’s important

to ensure everything is accurate and detailed.

#bandcamp o

#5 Bundles and Add ons

As an idea to encourage fans to buy merch

or physical music, it's possible to include a
digital album or track with any physical item
on Bandcamp, so that when a fan purchases a
physical item, they get instant streaming via
Bandcamp apps, as well as an optional high-
quality download. Another good opportunity
is to introduce merch bundles - grouping items
together and offering discounts when fans buy
multiple merch items at once. Discount codes
are another way to give fans a good deal while

shopping on Bandcamp.

All Merch Bundle + DIGIIAL RELEASE + FREE POSIER

from

1 x White 'Hearth T-shirt - White AS Colour t-shirt with Grey
Flower (Limited Edition)

1 x CD of album 'Hearth' (Limited Edition)

1 x Digital download of 'Hearth

1 x FREE poster of Hearth album artwork (Limited Edition)

Save $10

4 Il
Digital download link will be sent to your email separately LA
once released on July 14.

Includes unlimited streaming of via the free Bandcamp

LJLEL JE
app, plus high-quality download in MP3, FLAC and more.
ships out within 30 days

$40 AUD or more

Since Bandcamp notifies followers whenever
something new is added, releasing physical
products creates a natural moment to re-
engage the fanbase. It also streamlines the
fan journey - keeping everything in one place

without the need to jump between sites.


https://bandcamp.com/discover/pop
https://vennrecords.bandcamp.com/merch/vinyl-and-t-shirt-bundle
https://blog.bandcamp.com/2010/01/25/discount-codes/
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#6 Messaging and Direct Interactions
With Fans

Artists and labels can send targeted messages
directly to fans through Bandcamp’s messaging
system. These messages can be personalised
and segmented based on fan behavior and
preferences, such as:

Location-based messages: Reach fans

in specific cities or countries, perfect for
promoting upcoming tours or local events.
Support level: Target fans who have purchased
music, merch, or attended livestreams,
rewarding your artist’s most dedicated
supporters.

Recent purchasers: Send thank you messages
or exclusive offers to fans who recently bought
your artist’s album or merch.

Pre-release announcements: Build anticipation
by notifying fans about new releases, exclusive

content, or early access opportunities.

This segmentation makes messages more

relevant and increases fan engagement rates.

2:3aPM o 12:38PM

12

Messaging Ideas

e Live Stream Announcements: Promote
upcoming paid livestreams or listening
parties through direct messaging, making
sure fans don't miss out.

e New Release Alerts: Notify fans when an
album drops, including links to stream or
purchase, creating a direct sales boost
without relying on external channels.

e Tour Announcements: An artist can
message fans in a specific city with ticket
info and venue details ahead of a show,
reaching the local audiences.

e  Exclusive Offers: Labels can send discount
codes or early-bird access links to
superfans who have shown strong support,
encouraging repeat purchases.

e Fan Appreciation: Send personalised thank
you notes or shoutouts to fans who have
supported financially, deepening the artist-

fan relationship.

#7 Bandcamp App for Artists

and Labels

The Bandcamp app for artists and labels is a
convenient way to manage the music sales,

fan engagement, and order fulfillment directly
from mobile devices. Available on both iOS and
Android, the app allows users to track real-time
sales, manage and fulfill merchandise orders,

and communicate directly with fans.

For labels managing multiple artists, the app

supports switching between artist accounts

without the need to log in and out repeatedly. The
detailed guide on how to do this can be found here.


https://blog.bandcamp.com/2017/10/31/introducing-the-bandcamp-app-for-artists-and-labels/
https://blog.bandcamp.com/2013/08/28/manage-multiple-artists-from-a-single-account/
https://blog.bandcamp.com/2013/08/28/manage-multiple-artists-from-a-single-account/
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@) Dialated
Recently received both mini mix vinyl. Beautiful and sound great. Your music is comforting to my
soul. Luv Mag Bay!" ¥
or to create an
carlhosan
exclusive tier Of Im late. Grab a pen and sing more please
fan engagement | i i
before a public @ Popesession
Noice
release.
% Justing Severne
Excuse me...can you please make new album on cassette
Engage publicly View 3 more comments
Besides @ it s ot it to s viewg e post)

#8 Treating Bandcamp Like
Social Media

Bandcamp is a community-driven platform for
a reason - and one of the best ways to nurture
that community is by treating it like a social
media space, where labels and artists actively
engage with fans through updates, direct
messages, and interaction that goes beyond

just releasing music.

Share content directly with fans

Using the Community tab, which functions like a
broadcast channel, it is possible to post updates,
behind-the-scenes content, or custom messages
alongside your release schedule. These updates
are delivered via email and in-app notifications,

creating a direct line to the fans.

Send message to: Subscribers in any location who have spent any amount (364) >

0 Put it out there
=

Additionally, Bandcamp supports private
streaming links, which can be shared with
superfans or early supporters. Labels can

leverage this for early access drops, sneak peeks,

messaging, Bandcamp also supports comments
and fan posts on album and merch pages, which
artists and labels can actively participate in to
foster a sense of community. Responding to

fan comments or questions creates a personal
connection and encourages more interaction
and sharing. This real-time engagement helps
maintain excitement and loyalty around

releases.

Bandcamp exclusives

Bandcamp also supports exclusive content and
merch that can be made available only through
the platform. Labels can use these exclusives as
part of a community strategy - offering them to

fans who follow the label, subscribe to updates,

or engage via

messaging. -

By actively

parﬁcipat—ing in these KNEECAP (ORIGINAL Fine Art - Kneecap - Fine
SOUNDTRACK) - Deluxe Art (Tricolour vinyl edition)

. . Double LP (Orange and + A5 Fine Art card

interactions, labels Green Vinyl + i

.. exclusive 'movie zine') Vinyl

foster a thriving vinyl £25.99 GBP

£28.99 GBP

micro-community
around their roster of artists. This level of
engagement is difficult to replicate on other
platforms and can be a meaningful differentiator

in an increasingly noisy digital landscape.



https://blog.bandcamp.com/2020/05/27/new-messaging-features-up/
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BANDCAMP AND
PUBLISHING

RESPONSIBILITIES

Bandcamp is primarily a

direct-to-fan sales and

streaming platform, not
a full-service interactive
streaming service. This >%< %

‘\u\.ng right now

distinction affects how
copyright laws apply to its
service. Bandcamp passes on
revenue from downloads, physical

sales, and streaming directly to artists and
labels, but this revenue relates only to the sound
recording (master royalties). Bandcamp does

not hold any publishing licenses and does not
manage or pay publishing royalties, including
mechanical or performance rights, in any
territory. How this affects you, may vary on a
country by country basis.

What this means for indie labels:

o Uploader responsibility for rights: Anyone
uploading music to Bandcamp must either

own all necessary publishing rights or be able
to administer and pay those rights themselves.
This includes paying mechanical royalties on
downloads or physical sales and handling all
publishing obligations for any streams.

o PRO/CMO/MRO registration: When
uploading music, songwriters affiliated with
collecting societies must be correctly identified.
This is a legal safeguard - it does not mean
Bandcamp pays publishing. If affiliations are not
correctly registered, liability for any claims falls
on the artist or label.

e For downloads and physical sales: Bandcamp
delivers master revenue, but mechanical royalties

remain the responsibility of rights holders and

‘AP

Tonewe) | Sodfests  Sodfocsse

—] their collecting societies. In Europe,
PROs/CMOs/MROs typically

collect these if songwriters and

Fans have paid artists E3Rsto11[[{e]y}
using Bandcamp, and yesterday alone

bought {i%3:E] records.

collaborators are properly registered
and the uploader reports the
, downloads and sales to the PRO. In
"~ the U.S., mechanical royalties are also
due but collection must be handled via the
MLC or other mechanisms. For other countries,
we recommend checking BandCamp'’s resources.
e For streaming on Bandcamp: enabling
streaming can trigger performance and
mechanical royalties, but Bandcamp does not
pay these. Rights holders are responsible for

royalties from:

e Streams provided as an incentive to buy
e Use in playlists or “radio”-style offerings
on the service

e Livestreams, listening parties, or locker
plays after purchase

e Any other public communication of the

music via the service

The responsibility for reporting and distributing
them remains entirely with the rights holders
and their societies. Unlike platforms such as
Spotify or Apple Music, Bandcamp does not have
blanket publishing licenses in place for streaming.
Bandcamp doesn’t cover streaming publishing
royalties in Europe, but societies may still be able
to collect performance and mechanical royalties
depending on local law, and if the use is reported
and registered correctly. In the US for example,
collection is more fragmented so correctly paying

royalties can be more labor-intensive.
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Bandcamp Daily

Bandcamp Daily is the platform’s in-house
editorial arm - home to in-depth artist
interviews, scene reports, Album of the Day
write-ups, genre roundups, Label Spotlights, and
more. It's a powerful tool for labels to showcase
their artists, catalog, and curatorial identity to a
global audience. Artists should use the official
form to submit their projects to be considered
to Bandcamp Daily, while labels should contact

editors directly.

N

BEST JAZZ

The Best Jazz on Bandcamp, May 2025 The Music of Kahil E'Zabar, Jazz's Elder

Refugee Week Spotlights the Sound of
Migration Statesman

How Labels Can Use Bandcamp Daily

Label Spotlights: Labels with a distinct identity
or sound can be featured through long-form
“Label Profile” articles. These pieces often
highlight key artists and the ethos behind the
imprint.

Scene Reports: If the label is tied to a specific

geographic or genre-based scene, your releases

might be included in city or region-focused

reports.

Themed Roundups: Releases may be included in

monthly or genre-based roundups such as

e The Best Hip-Hop on Bandcamp, May 2025

e The Best Electronic Music on Bandcamp,
May 2024 and others

[ ]

Album of the Day / Essential Releases:

Short reviews highlighting outstanding albums,
often used for time-sensitive or buzzworthy
drops

Tips for Getting Featured

Submit Early

Bandcamp recommends submitting to
Bandcamp Daily 8 weeks before the release.
Keep it Bandcamp

Provide a Bandcamp link only - either private or
draft mode. Don’t send SoundCloud, Dropbox,
or Spotify links. Also Bandcamp strongly
discourages linking to other stores or platforms
within your release materials so it's advised

to frame the release as something that lives
primarily on Bandcamp.

Make Smart Use of Bandcamp Features

Editors prefer releases that show off the best of
Bandcamp including strong visual presentation,
effective use of tags and metadata, artist bios
and liner notes and integrated merch bundles or
limited editions.

Tell a Story

Share the creative, cultural, or emotional
narrative behind the release. Avoid submitting
just a press release. Add a compelling copy to

your “About this album” section as well.

Leveraging Data
Bandcamp’s built-in analytics - accessible via
the desktop and the Bandcamp Artist & Label

App - provides the access to the real-time,

purchase-driven data showing who is buying,

13:31AM

1,698,635
ok tenepoys

30days

$884.12

|, 11 i
A1 a1
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$86,350.65

Me Go Sabi
by Eni Bl



https://daily.bandcamp.com/
https://docs.google.com/forms/d/e/1FAIpQLSebLrqlg3n0vT-DpZt1UuSDJ4Lc5osVpX4maONPY8q-6PiTlQ/viewform
https://daily.bandcamp.com/label-profile/
https://daily.bandcamp.com/scene-report/
https://daily.bandcamp.com/best-hip-hop/the-best-hip-hop-on-bandcamp-may-2025
https://daily.bandcamp.com/best-electronic/the-best-electronic-music-on-bandcamp-may-2024
https://daily.bandcamp.com/album-of-the-day/mckinley-dixon-magic-alive-review
https://blog.bandcamp.com/2017/10/31/introducing-the-bandcamp-app-for-artists-and-labels/
https://blog.bandcamp.com/2017/10/31/introducing-the-bandcamp-app-for-artists-and-labels/
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how and when. The data shows what truly
drives purchases - not just engagement - in real
time, giving artists and labels valuable insights
they can use to fine-tune release strategies,
strengthen fan connections, and increase sales.

What is possible to track:
From the Stats tab in the Bandcamp Artist App
(or on desktop via your dashboard), it is possible

to access:

— Sales Sources

Navigate to: Stats = Sales — Select a release

A breakdown of how fans discovered and
purchased your artist’s music will be displayed,
including direct traffic (from your email
newsletter, social posts, etc.), Bandcamp
Discover feature, Bandcamp search, External
websites and blogs, Bandcamp Daily or editorial
features and social media referrals (e.g., Twitter,

Facebook, Instagram).

This data is useful to understand what
channels are driving actual purchases, not
just clicks or streams. For example, if most of
purchases are coming from direct traffic, it
means the existing fanbase is already strong.
But if Bandcamp Discover or editorial features
are a leading source, it suggests high platform
visibility - a sign that the artist is tagging their
music well and benefiting from community

engagement.

— Top Countries & Cities
Understanding geographical fan data could
help to plan where to promote tour dates

or livestreams, localise merch offerings (e.g.,

exclusive region-based drops) and tailor social

media ads or messages by city or country.

— Format-Based Sales
You can view what formats your fans prefer -
whether digital, vinyl, cassette, CD, or merch
bundles. This allows for hyper-targeted

promotions.

Example: If you see high vinyl purchases from
Germany, consider messaging that segment when

launching a limited-edition pressing.

Livestreams

Another offering from Bandcamp is the ability
to host free or ticketed livestreams, which is

a convenient option to perform live shows,
concerts, or special one-off events directly
for the fans. These livestreams are integrated
into the Bandcamp platform, meaning there’s
no need for third-party tools or redirections

- fans can discover, buy tickets, and watch the

performance all in one place.

Artists have full control over the ticket pricing,

and Bandcamp takes a 10% fee from sales.
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Once a ticket is purchased, fans receive a
private link to the stream and can tune in from
any device. During the event, there’s a real-time
chat feature that allows for interaction between
fans, and artists can also join the chat to engage
with their audience, shout out fans, or even take

questions during the set.
Additional features include:

e Merch shelf integration: Fans watching the
livestream can browse and purchase merch
from the artist's Bandcamp store without
leaving the event page.

e Tipping option: Viewers can optionally tip
during the event, giving another way to
support the artist directly.

o Post-show replay: Artists can choose to
make the livestream available for replay for
a limited time, increasing accessibility for

fans in different time zones.

More detailed information about livestreaming

on Bandcamp here.

Brothertiger Listening Party

™ Brothertig

@ woveiom

undorachiover
soheavy!

Brothertiger by Brothertiger

&
themm's some great songs!

Buy album < Wishiist

Listening Parties
Bandcamp’s Listening Parties let artists stream

a full album or EP live to fans at a scheduled
time. Fans can pre-order or buy the release

in any format directly from the event page.
During the stream, the entire album plays once,
accompanied by the full tracklist and liner notes

for added context.

Similar to the live streaming functionalities
the listening party has a live chat feature that
enables fans and artists to interact, discuss the
music, and share insights in real time. Artists
can customise the event with header images
and background colors to match their release’s

aesthetic.

Listening Parties generate buzz by creating a
shared listening experience that drives sales and
engagement. The event URL can be promoted

in advance, and after the stream, the album
remains available for regular streaming while the
chat transcript stays accessible for fans who join

late or want to revisit the discussion.

“If you've not done a
@Bandcamp listening
party upon release then
YOU are missing out,

so much fun. Engaging
with YOUR fans, so

many music production
questions, just connecting
with YOUR core fanbase.”
- @robbooth.


https://bandcamp.com/about_livestreams
https://bandcamp.com/about_listening_parties
https://twitter.com/robbooth/status/1699531558279938403
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Parannoul is a Seoul-based solo artist in the shoegaze
genre. Since his emergence in 2020, he has quietly
built a global following while remaining anonymous.
He keeps a low public profile, communicating almost
entirely through music and text on Bandcamp.

Rather than seek traditional point in his international recognition, visibility,
§L Hw\clr%{ music industry validation, and monetisation.

he has cultivated a devoted

audience through word of Project

mouth on Reddit, Twitter, Album: Sky Hundred

& Discord and of course the e Distributor / Label: POCLANOS

= artist-first tools available e Release Strategy: Bandcamp-exclusive

on Bandcamp. His 2021 drop on August 3, 2024, followed by DSPs
and 2023 albums received on August 7

growing acclaim but the 2024 e Format: Digital album + limited-edition

Bandcamp-first release, Sky vinyl and artwork bundles

Hundred, marked a turning e Genre: Shoegaze
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Campaign Execution

Strategic Surprise Release

Without prior notice, Sky Hundred appeared

on Parannoul’s Bandcamp page. There were no
teasers, interviews, or PR outreach. The stark
cover art, lack of description and absence of
social media engagement aligned with his long
standing method of letting the music speak.
This approach built a sense of intimacy between
the artist and the audience, making fans feel
part of a shared discovery. Within 24 hours,
the album reached Bandcamp’s “Best-Selling

Shoegaze” and “New and Notable” lists.

‘ parannoul

%y Hucod

Qo061 () 212 Y 873
parannoul Sky Hundred is out now. Streaming available at August
7th 6:00 PM KST.

3 August 2024

Viral Discovery

Parannoul’s core audience spread across Reddit,
Discord servers and Twitter acted as promoters.
On r/indieheads, multiple threads reviewed

the album, linking directly to the Bandcamp
page and urging others to support it directly.

Redditors praised the record.

Bandcamp’s fan collection further amplified
visibility: as users bought the album, it appeared
in their public collections, boosting peer-to-
peer recommendations. Some fans added brief
personal reviews, community-generated smart
links, Tumblr posts, and playlist embeds that
drove thousands of impressions outside of

commercial advertising.

Editorial Amplification
Within days of release, Sky Hundred was

spotlighted by:

e Paste Magazine - included in “Best Albums
of August 2024”

e PopMatters - listed among “Top 10
Shoegaze Albums of 2024"

Importantly, these features followed and didn’t
lead the fan activity. Parannoul’s Bandcamp-
exclusive drop was a fan-driven hit before the
media caught on, demonstrating that Bandcamp

can be the launchpad.

Vinyl & Premium Bundling

Roughly one week after its digital release,
Parannoul opened a limited vinyl preorder
directly through Bandcamp. Each order

came with exclusive high-res digital files, an
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unreleased bonus track, a digital zine designed
by the artist.

The first 500 copies sold out in under two days.
A second pressing was announced within a
month and fans in Europe and North America

reported long shipping wait times indicating

demand far exceeded initial supply.

Streaming Release + Catalogue Surge

On August 7, Sky Hundred arrived on Spotify,
Apple Music and other DSPs. Rather than
stumping Bandcamp revenue, this increased
Parannoul’s reach. The early buzz helped the

album land on multiple editorial playlists.

Even more notably, new fans began digging
through his Bandcamp back catalogue,
purchasing earlier albums. This long-tail boost
is one of Bandcamp’s strengths, when fans
purchase music, they explore entire catalogues,
which is less common on DSPs.

Results & Key Learnings

Parannoul’s Sky Hundred release is a unique
fusion of artistic freedom, financial success, and
grassroots cultural influence. The album gained
editorial attention because of the positive

reception it received from listeners, not because

of media coverage. The story was followed, not
the other way around, by publications including
PopMatters and Paste Magazine.

This bottom-up momentum demonstrates one
of Bandcamp’s main advantages. Fans may
increase an artist’s awareness more efficiently
than sponsored advertising when they are
empowered to support and spread the music
they love. Bandcamp can act as a launchpad

and a sustainable artistic ecosystem, as
demonstrated by Parannoul’s ability to transport
vinyl across countries, create high-margin digital
sales, and spark renewed interest in his back
catalogue all without compromising creative
independence. Fans paid directly for downloads,
high-resolution files, and limited-edition vinyl
during Parannoul’s high-revenue debut window
thanks to the Bandcamp-first strategy. Crucially,
this took place prior to the album’s release on

streaming services.

1. Use Bandcamp’s ecosystem deliberately:
From fan notifications to exclusive bundles,
the platform rewards engaged artist-fan
strategies.

2. Let fans lead the momentum: Authentic
releases can grow organically when
empowered by the right tools and
community.

3. Delay DSP distribution to capitalise on
early sales and foster urgency.

4. Global DIY artists can break through using
Bandcamp as a foundational reach, sales,
and reputation platform.

5. High-impact campaigns don'’t require high
spending - they need credible artistry,
effective use of Bandcamp tools, and active
communities.
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This primer has provided independent labels
with an overview of how to best leverage
Bandcamp as part of their D2C strategy.
Bandcamp serves as a crucial platform for
independent labels and artists, as it fosters
direct fan relationships and offers significant
revenue opportunities outside traditional

BANDCREME
ARTIST GU:DE

streaming models. The platform is known for
its “Bandcamp Fridays”, during which it waives
its fees, leading to over $140 million in sales
for artists and labels since 2020, and over $1.5
billion in lifetime payouts.

f@%\

This guide covers our recommendations for how to
achieve financial success on Bandcamp.

There are various discovery pathways for
independent artists and labels, such as via
Bandcamp’s editorial opportunities, community

Brand new to the site? Visit our about page to find
out who we are, why we're here, and what we
mean when we say Bandcamp puts artists first.

tools such as fan collections as well as real-time
visibility through the “Selling Right Now” widget
and exploration by tags, genres, and formats.

If vou’re seekina advice on a specific feature. or

Music Ally Bandcamp Coverage
Bandcamp Artist Guide
Bandcamp for Artists

This “world’s largest superfan platform”

facilitates diverse monetization avenues,
including direct-to-fan sales with “Pay What You

Want” that often surpass streaming earnings,

the sale of Physical Goods like vinyl, cassettes,
and clothing (comprising 50% of the platform’s N I N J A T U N E

revenue), and Live Events like ticketed '
streaming via Bandcamp Live, where artists " F!
retain nearly all revenue post fees.  NINIKTURE

nnnnnnnnnnnnnnnnnnn

’H \ \‘ ,/f.

Q‘lu Z
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Having acquired Bandcamp from Epic Games,
Songtradr plans to further develop the platform
through investments in growth. Songtradr

President Bryan Biniak has promised to : @ ':‘”
introduce more tools for artists and labels, oy &
improve discovery opportunities, and build g - Sl
community features. Songtradr is actively el

investing in the community, the product, and

new payment solutions to strengthen the Bandcamp for Labels

platform. These developments have already led Bandcamp Daily

to a 20% increase in artist earnings and a 30%
rise in fan engagement.
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